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The Structural Shift: Experiences Over Things

Executive Summary
The entertainment industry stands at a critical 
inflection point. Consumers increasingly 
prioritize experiences over material goods, with 
spending on live experiences increasing 70% 
relative to total U.S. consumer spending since 
1987 (World Economic Forum). Venues that fail 
to deliver memorable, personalized celebrations 
risk obsolescence.

Research from Cornell University demonstrates that experiential purchases “tend to bring consumers more enduring 
happiness than material purchases” because experiences become meaningful parts of personal identity and foster 
social relationships. This applies universally, whether celebrating a child’s birthday, a graduation, an adult milestone, 
or a retirement.

This translates across all celebration types:
•	Parents expecting their child’s birthday to feel magical and 

unique
•	Adults celebrating milestone birthdays (30th, 40th, 50th, 

60th) wanting sophisticated personalization
•	Graduates seeking experiences that mark achievement
•	Retirement parties requiring tributes that honor decades of 

dedication

Generic, one-size-fits-all packages no longer satisfy modern 
consumers. A 2024 Deloitte study found that 80% of 
consumers prefer brands offering personalized experiences 
and reported spending 50% more with such brands.

Key findings:
•	80% of consumers spend 38% more with brands 

offering personalized experiences (Contentful, 
2025)

•	User-generated content delivers 400% ROI and 
drives 28% more engagement than branded 
content

•	The average U.S. family spends $450 on children’s 
birthday parties, with similar premium spending 
across adult milestones, graduations, and 
retirements

Critical insight: 
71% of customers 
expect personalized 
experiences, 
with 76% expressing 
frustration when they 
don’t receive them.
(McKinsey)



The Celebration Market Opportunity

The User-Generated Content Multiplier

The opportunity extends far beyond children’s parties:
• Adult milestone birthdays: Groups spend $800-1,500 for 

memorable experiences
•	 Graduation parties: 30-50 guests commanding $700-900 

premium pricing
•	 Retirement celebrations: High-value bookings of $1,000-
2,000+

•	 Corporate milestone events: Professional experiences 
requiring engaging elements

With proper positioning and technology enablement, 
celebration entertainment can command premium rates 
while delivering experiences that generate word-of-mouth 
marketing value far exceeding transaction revenue.

The data is striking:

• Leading UGC implementations deliver 400% ROI ($4 return 
per $1 invested) with 29% higher web conversions

•	UGC drives 28% more engagement than branded content 
and achieves 4x higher click-through rates (Sprinklr, 2025)

•	Millennials trust UGC 50% more than brand-generated 
content; word-of-mouth generates more than twice the 
sales of paid advertising

Technologies like BES NV’s Avatar Alley and Neoverse’s 
interactive environments are content generation engines 
working across every age group. When children see 
themselves as animated monsters on massive LED walls, 
parents immediately share. When adults experience photo 
journeys or retirement tributes on the Neoverse wall, they 
create emotional content shared across networks.

Families and organizations are investing significantly in memorable celebrations. 

Perhaps the most compelling economic argument for immersive, personalized celebrations lies in marketing 
value generated by guest-created content. Traditional advertising requires significant capital with uncertain ROI. 
User-generated content (UGC) inverts this model: guests pay for the experience while simultaneously creating 
marketing assets.

The average U.S. family 
now spends 
$450 on a child’s 
birthday party, 
with 45% allocated to 
entertainment 
and activities.
(AMRA & ELMA research, 2025)

The compounding effect: 
A venue hosting 30+ 
diverse celebrations 
monthly, with each 
generating 4-8 social 
posts reaching 200-
400 people, creates 
24,000-96,000 monthly 
impressions from organic 
sharing alone, without 
advertising spend.



The Technology That Transforms Celebrations

Selfie Grids and Custom Welcome Screens adapt universally. A child’s face welcomes them to Monster Birthday. 
A graduate’s photo greets guests. A retiree’s headshot with “Celebrating 30 Years” sets the tribute tone.

Avatar Alley uses AI to transform selfies into 3D animated characters, creating magic for children while generating 
sophisticated fun for adults, graduates, and corporate teams.

Bowling Memories automatically creates branded digital recaps. For children’s parties, it’s a keepsake. For milestones, 
it’s shareable celebration memories. For retirements, it’s professional tribute. For graduations, it’s achievement 
documentation.

Extend Your Play (featuring Square) automatically prompts guests for instant session extensions. Even 30% conversion 
adds significant monthly incremental revenue.

On-Demand Ordering via QR code increases per-party food and beverage spending 20-40% by making impulse 
purchases frictionless.

For Children: Monster Birthday and Birthday Candles create immersive worlds with animated characters reacting to 
bowling action

For Teens/Young Adults: Avatar Alley with Neoverse integration creates social media content; competitive environments 
displayed on massive walls

For Adult Milestones: Celebration environment provides sophisticated ambiance; content layering enables “through 
the years” photo journeys; video messages from distant loved ones create emotional peaks

For Retirements/Corporate Events: Career retrospectives with company logos; professional competitive scoring grids; 
video tributes displayed impressively on center-wide LED walls

Neo-Fi Mode creates cohesive immersion across every screen, console, overhead monitor, and LED wall, regardless 
of celebration type. This interconnected ecosystem delivers experiences unavailable elsewhere, eliminating price 
comparison and justifying premium rates.

Personalization at Scale
BES NV delivers personalized experiences efficiently across vastly different celebration types:

Immersion That Transcends Age
Neoverse creates exclusivity through sophisticated technology adapting to every occasion:



The Financial Impact 
Premium Positioning Across 
Segments

When offerings include experiences guests cannot 
obtain elsewhere, price becomes secondary to 
value:

•	Children’s birthdays: $450-600 vs. $300-350 
basic (50-70% increase)

•	Teen/young adult: $600-800 vs. $400-500 
(50-60% increase)

•	Adult milestones: $800-1,200 vs. $500-600 
(60-100% increase)

•	Graduations: $700-900 vs. $450-550 
(55-65% increase)

•	Retirements/corporate: $1,200-2,000 vs. $700-
900 (70-120% increase)

Real Revenue Impact 

Without BES NV/Neoverse: 33 celebrations 
monthly across all types = $177,900 annually

With BES NV/Neoverse: 47 celebrations monthly 
(42% volume increase from word-of-mouth) with 
premium pricing = $446,400 annually

Net annual impact: $268,500 incremental 
celebration revenue (151% increase)

This excludes secondary benefits: casual bowling 
visits by celebration guests, league enrollments, 
extended family bookings, corporate accounts 
developed through events, reduced marketing 
costs from organic sharing, and improved staff 
efficiency.

Industry operators typically report 18-24 month 
ROI periods, with ongoing returns amplifying 
as word-of-mouth compounds across multiple 
demographic segments.

The Compounding Lifecycle Effect

The Family Journey:
1.	 Child’s 7th birthday with Monster Birthday experience
2.	 Repeat bookings for subsequent birthdays
3.	 Parents recommend venue to other families
4.	 Teen sibling’s graduation party at same venue
5.	 Parents’ 50th birthday milestone celebration
6.	 Family returns for casual bowling
7.	 Parent’s employer books corporate retirement party

Each celebration type feeds the others. Centers with immersive, personalized technology see 150-200% higher 
lifetime customer value compared to transactional-focused venues.
Future-Proofing
BES NV and Neoverse’s cloud-enabled architecture improves continuously through automatic content updates. New 
games, environments, and capabilities arrive seamlessly. Enhanced AI features integrate automatically. This continuous 
improvement protects against technological obsolescence while strengthening competitive advantage over time.

Memory-making experiences have exponential economics compounding across customer lifecycles:



Conclusion: Choose Your Path

Every celebration is an opportunity to create memories 
so impactful they become stories families tell for years. 
BES NV and Neoverse make it possible to deliver 
these experiences at scale: personalized yet efficient, 
immersive yet operational, premium yet profitable, 
adaptable to every age and occasion.

The research is unambiguous:
• Consumer behavior has structurally shifted toward 

valuing experiences over possessions
•	Personalization drives 38-50% higher spending from 

satisfied customers
•	Technology-enabled celebrations generate marketing 

value exceeding transaction revenue
•	Sustainable competitive advantage requires 

capabilities competitors cannot easily replicate

The question is whether your center will lead 
this transformation or struggle to catch up while 
competitors establish market dominance.
Centers that embrace memory-making through BES NV 
and Neoverse will thrive, commanding premium pricing 
for children’s birthdays, adult celebrations, graduations, 
and retirements; generating organic marketing across 
multiple demographic networks; and building guest 
loyalty spanning generations.
The choice is between evolving into experience-makers 
for every celebration type or remaining commodity 
providers competing on price. The data makes clear 
which path leads to sustainable profitability across the 
full celebration lifecycle.

QubicaAMF is the largest and most innovative bowling and entertainment provider in the world, committed 
to Making Bowling Amazing through cutting-edge technology and immersive experiences.
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For additional information about BES NV and Neoverse technologies, visit qubicaamfbowling.com or email info@qubicaamf.com.

QubicaAMF is the largest and most innovative bowling and entertainment provider 
in the world, committed to Making Bowling Amazing 

through cutting-edge technology and immersive experiences. 

The most successful 
entertainment venues 
recognize this truth: 
people don’t remember 
what they spent. They 
remember how they felt.

https://www.weforum.org/stories/2026/01/experience-economy-booming-should-benefit-all/

https://www.contentful.com/blog/personalization-statistics/
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